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HOLIDAY GIVING

Help Thy

——

Neighbor

Here are some ways you
can make the holidays
happier for those in need.

For most of us, itOs Othe most wonderful time of tie
year.0 Whether weOre decorating the tree at Christas,
spinning the dreidel at Hanukkah or lighting the
mishumaa saba at Kwanzaa, we are awash in the
warmth of family and friends. Holiday spirit and
togetherness are the true magic of the season. Butve

also look forward to the
wrapped presents under the

trimmings: the brightly
Christmas tree; the aroma

of sizzling latkes; the festive black, red and green

decorations.

Still, we know that many of our
neighbors will not have the kind of
holidays that most of us take for grant-
ed. Elderly folks with no family, fami-
lies with no homes, children for whom
Santa has never come, moms and kids
whose only hope for the holidays is a
day without abuse, and so many oth-
ers. We wish we could help, but it
seems overwhelming.

Luckily, there are many local organi-
zations whose missions are simply to
make life better for those who need it.

98 PITTSBURGHCEMBER 2006

Of course, we all know itOs not easy. It
takes time. It takes dedication. It takes
money. A lot of money.

Unfortunately, not a lot of us have a
lot of money. But a lot of us have a lit-
tle money. And we have a lot of pres-
ents to buy for people who donOt really
need anything. What greater gift than
making a donation to someone who
really needs it in the name of someone
who could live without it? Most peo-
ple will appreciate that they are help-
ing during this season of giving and
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that they donOt have to find space for
yet another golf-ball cleaner. Or per-
haps our kids could live with one
fewer video game. Imagine what that
$30 would mean to a child who hasnOt
eaten in days.

If you donOt have money to give,
consider donating your time, your
skills, items you no longer need,
clothes you no longer wear or toys
your kids no longer play with.

A small sacrifice can bring a little of
the magic of the season to someone
who really needs it. And isnOt that
what the holidays are really about?

BROTHEROS BROTHER (1200
Galveston Ave., Pittsburgh, PA 15233;
412/321-3160, brothersbrother.org)
has been connecting peopleOs
resources with peopleOs needs for
nearly 50 years. What began as the
dream of a few to help the many who
need quality health care, education
and nutrition has evolved into a glob-
al effort that has provided more than
$1.6 billion in medical supplies, food
and textbooks for those in need in
more than 120 countries. And this
organization does it with incredible
efficiency. In fact, BrotherOs Brother is
the only charity to receive a 100 per-
cent rating from Forbesmagazine for
its efficiency in collecting and distrib-
uting donations.

LIGHT OF LIFE (P.O. Box 6823,
Pittsburgh, PA 15212; 412/803-4123,
lightolife.org) is a faith-based organi-
zation that helps the poor, hungry and
homeless transform their lives. The
process often begins with something
as simple as a meal, leading to recov-
ery counseling, job and life-skills
training, and ultimately healthy, inde-
pendent living. At Light of Life, an
extraordinary opportunity awaits
every one of the more than 2,000 poor,
hungry and homeless people in the
Greater Pittsburgh area. Many of the
men, women and children who arrive
at the Mission have lost all hope.
Light of Life shows them that there is
hope to move forward, and equips
them with the tools to do so.
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have the highest need and fewest
resources for legal representation with
attorneys and paralegals skilled in the
civil legal issues of law that affect the
poor and vulnerable. For 40 years,
NLSA has provided high-quality, free

legal services to low-income communi-
ties, the elderly and the abused of
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5 THE SALVATION ARMY (424 Third
N " b St., Pittsburgh, PA 15219; 412/394-
%QUAL *USTICE "EGINS WITH %QUAL !&&,'-:saﬁ;\étionarmy-wpa.org) uses sig-

e nature red kettles that have become a
WWW NLSA US s O = \INEAVA= g si 2] | sy rbelofthe season. They started 115
years ago when Capt. Joseph McFee
placed a crab pot and tripod in San
FranciscoOs Market Place with a
request to OKeep the Pot Boiling!O
Today Red Kettle Campaigns take
place throughout the world with the
message ODoing the Most Good.O
Funds raised stay in each kettle®s com-
munity bringing the spirit of the sea-
son to lonely, ill, poor, disadvantaged
and other often-forgotten neighbors.
The Red Kettle Campaign has become
far more than a Christmas campaign.
Funds raised during the holiday sea-
son make up 15 percent to 20 percent of
the entire annual budget and support
the organizationOs mission of hope
from Thanksgiving through the first
quarter of the year. Last year, caring

You can brlng h0|lday ]Oy and h0pe folks in Western Pennsylvania filled
to hurtin eo |e| the kettles to the tune of more than $2
g p p million. But it takes more than filling
For over 50 years, Light of Life has provided fsioelter the kettles to make the campaign work.
and recovery services to PittsburghOs homelebsyahit The Salvation Army needs kettle sites
help, broken people will not only receive foodduhe and volunteers. Groups can adopt a
holidays, but will also get the kettle and advertise their organiza-

care they need to turn their . . g .
lives around. Donate online tions. Businesses put kettles in their

at www.lightoflife.org and doorways. And families are encour-
click on Donate Now, aged to volunteer. Anyone can become
or call 412-803-4123. part of bringing joy to the less fortu-

X o . Aaron, Light of Life program graduate, and nate in his Q.r her Commumty' .
Light of LifeEwhere lives are transformed. Tunch Ikin, board member. NBy Regina M. Vitti-Lyons
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